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Solutions 1

Reestablish pain
Review FF details

Ask ¥ anything has
changed

Review solutions

Do not focus on
details, focus on
oulcome

Accep! objections
without emotion

Explain this is an
optimal cutcome,
not the final plan

Get agreement to
creafe final design

UFC to set next
meehing

o

Final Case
Design

Reengage case
design team

210 3 day turn
around ime

Rework solutions
with vpdated
information from
client

Develop final
report
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Solutions 2

Establish ground

rules for meeting
Review pain
Explan that
this represents
the information
discussed at
last meeling

- Ready 1o move
forward?

Review solutions

Explain product
and how it works

Answer questions
Take opplication

Explain post
appliction process
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